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JOUINI DELPHINE  (IBUSINESS SERVICES: THE CASE OF (|5 "~ = ™"
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DOERNER, NADIN [|OLIVER GASSMANN||p ) £ OF INNOVATIVE SELF- D. Leadership
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development
process
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VERGANTI DEVELOPMENT and Business
Performance
oo, Anoen [ B |How b0 proressiona servie [l Pl
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WHY INNOVATIONS FAIL - C. Product
HEIDENREICH, INVESTIGATING THE RELEVANCE :
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development
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P MILLWARD, ALAN  [MANAGEMENT — A THEORETICAL ||Management
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WHEN TO USE LOOSE OR TIGHTLY
HOFMAN, ERWIN i) |. M. HALMAN, M.  |{|COUPLED NETWORKS FOR G. Networks and
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PROTOTYPING process
N. Open
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C. Product
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P. Innovate

S CORNES DESIGN AND TECHNOLOGY through Design
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JADEQUACY ON THE

A. Organizing for

R MARTINHOEGL  ||oERFORMANCE OF INNOVATION pmd‘l‘Ct
PROJECTS development
ROLE OF THE PRINCIPAL
INVESTIGATOR IN THE PROCESS OF ||L

WHELAN, MARK

Ex

PAUL COUGHLAN

COMMERCIALISING APPLIED
RESEARCH FROM IRISH
UNIVERSITIES

Entrepreneurship
and PD

WIKSTROM,
ANDERS [

KARIN BERGLUND

A NARRATIVE APPROACH
TOWARDS UNDERSTANDING
INNOVATION

P. Innovate
through Design

WOGATZKY, MITJA

Ex

HENNING BREUER,
FEE STEINHOFF

ON THE UNIQUE POTENTIALS OF
LOCAL INNOVATION PANELS

N. Open
Innovation —
Product
Development in
communities and
in cooperation
with
Communities

YSTROM, ANNA
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